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FRANCISCO
ROMÁN
A purposeful business future
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FRANCISCO ROMÁN
We were created with a clear course of action: the
role of companies in society goes beyond creating
shareholder value. The participation of companies
in building a better society is not an option. It is a
matter of survival, of looking for opportunities and
ways to differentiate. In fact, the 2030 Agenda firmly
marks out this roadmap. Companies are nothing
other than communities of people, which in order
to guarantee their business longevity cannot stop
focusing precisely on people, rather than on what is
solely financial. Anthropology shows us that human
beings are proactive, that they create and design the
environments they want to live in. Companies are
made up of people and we are capable of choosing
and designing the future. Today, perhaps more
than ever, we need to ask ourselves what future we
choose and what we want it to be like.
It is time to create opportunities for the future and
shape tomorrow. This requires effort from all of us
and, of course, a new business context based on:
•

greater transparency

•

collaboration as the first accelerator in the
transformation of companies

•

and responsible leadership enabling
a change of pace, the avoidance of
inertia and the application of balanced
ambidexterity between the long and
short term, a formidable anchor for
organisations in disruptive times,
times of great speed like those we are
experiencing.
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Fundación SERES President

At the SERES Foundation, we have seen how this
movement of shared value between society and
business, which we have been advocating together
with you for a decade, is necessary to ensure
economic and social progress. COVID 19 has shown,
first with the health emergency and later with
economic reconstruction that we have a socially
engaged business fabric, which acts and does so in
a decisive fashion.
The idea of a global lockdown, of an international
health emergency caused by an unknown virus,
was difficult to anticipate. Crises reveal what
is superfluous and, in many cases, offer new
opportunities for innovation, for learning, and above
all for doing so with more intellectual modesty.
At the SERES Foundation, an organisation over
which I have the privilege of presiding, what
obsesses us is identifying the keys to reconstruction
and putting the emphasis on the future, on what we
must do. A new tomorrow, which will undoubtedly
require purposeful action, engagement, and doing
so considering the social challenges that will appear.
We are convinced, and experience also tells us, that
companies can contribute significantly to economic,
social and environmental development, either
through their operations or the creation of value
chains. Companies can and must face the ambitious
challenge of creating efficient, effective and
scalable, yet sustainable, solutions. The construction
of more human-friendly companies, whose very
sustainability over time is determined by intangibles
that consumers and investors, by choosing them,
continue to reward. However, above all, in the midst
of the 4th industrial revolution, companies which
know how to focus on people and thus expand the
social contract.

“Leadership is about listening,
and for this reason true leaders
in the 21st century remain
attentive to what is happening
around them and are capable
of implementing strategies that
always involve a long-term social
vision”.
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ANA SAINZ
A decade of social engagement
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ANA SAINZ
From the social dimension we work on at SERES,
we know that companies are not distinguished from
one another on the basis of product quality but
through the connection they achieve with society
and ultimately because of their unique values. A
responsible private sector is essential for growth,
productivity, innovation and job creation, all of which
are generators of development and opportunities.
SERES companies show great progress in this
regard. Surely, one of the most important issues
is the way in which they propose to build bridges
so that organisations work together and create
opportunities for real collaboration. Thus, new
work processes can be implemented, efficiency
improved, and results that are sustainable and
scalable can be achieved. A new channel for intercompany collaboration is being opened up, but
also one through which to listen to companies. As
a consequence of this value creation, we need to
measure it using a scorecard and indicators so that
we can obtain an overall vision of it. It is extremely
important to us that we make any impact tangible,
anticipating national and international trends with
the help of organisations that are investigating
the complexity of this shift in paradigm and the
economic and social impact it will bring. If I had to
take stock of the last decade’s work on the social
engagement of companies, surely this would form
the base from which to build that very necessary
and strategic sense of purpose, which guarantees
the survival of organisations and which today we
have not stopped talking about.
We are at an extraordinary moment in time, a
global economy during a pandemic and with more
vulnerable groups. Because not only must we
face the challenge of getting activity going again,
motivating teams in this moment of distress, in an
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Fundación SERES General Director

uncertain environment and taking on the challenge
of doing so together, but the need for responsible
management is also indisputable. Companies
are and will be the agents best prepared to face
this paradigm shift, which navigates between the
uncertainty of not knowing what is to come and the
2030 agenda, which serves as an anchorage, with
goals that enable us to continue working together
without leaving anyone behind. Regarding solutions,
companies must think globally. Networking,
collaboration and cooperation between different
agents (administration, companies, social entities,
users, etc.) and the sum of each of the tools
developed by all of us has a multiplying effect
and can be the starting point in the solution for a
challenge of these characteristics and dimensions.
SERES was created in a changing context, in a world
which is connected in real time. We number around
150 companies, together facing the challenge of
corporate transformation. Our focus is on people.
We have an ambitious strategic plan, which aims
to position SERES as a benchmark for excellence,
transformation and social innovation. We have just
rounded off 10 years of activity and the balance
could not be more stimulating. We have achieved
this thanks to combining a distinguishing value
proposal with a commitment to diverse talent. We
respond to the challenge of bringing society and
business to the same table to create and share
value.
The capacity of the group and its commitment is
one of the great attributes of SERES. You provide
the momentum to push a live and flexible SERES
forward. Because of this allow me, at this point, to
say that I remember you and I thank you. Thanks to
the almost 150 companies that are part of SERES

and that set us challenges every day. Thanks to our
patrons, the executive and advisory committee, and
thanks to the SERES team, which I think goes above
and beyond year after year.

“We strive to create a virtuous
circle of excellence, from which
and from one another we can
learn, explore trends, discover
new ways of doing things, and
above all show cases of shared
value strategy that create
tangible value for companies
and provide them with a positive
impact”.
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OUR CHALLENGE
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OUR CHALLENGE

What we do

We are active

We make it possible

We work to accompany companies in their
transformation towards mainstreaming the social
dimension in business, promoting leadership and social
actions as part of the strategy. Prioritising the long
term and shared value. Part of our commitment is to
provide a space for individual and collective learning
and progress. It is where companies observe, learn and
share: knowledge, tools, good practices and innovative
trends. In short, they find practical answers to the
challenge of incorporating social commitment into
business strategy.

To inspire and accompany the transformation of
companies. We believe companies are those entities
which have the greatest capacity to adapt to change.
Those organisations which are best prepared to
assume leadership and provide solutions to the most
challenging social issues. We focus on the most
demanding dimension: the social dimension, paying
special attention to groups at risk of exclusion.

Companies seek to create social actions that last
over time, which are efficient, and which multiply
impacts and turn social and business commitment into
opportunities. Redefining the purpose of the company,
to create value in a responsible manner and to provide
meaning for stakeholders are some of the keys to such
company actions. At SERES, we come together to make
it possible, we group up to travel a path not without
difficulties, using this group as our base.

COVID-19
The idea of a global lockdown, an international health emergency caused by an unknown virus, was difficult to anticipate. The emergence of COVID-19 has changed
the world as we knew it, and surely opens up the way to doing things differently, a great disruptor, which, as with almost all shifts in paradigm, means also new
opportunities to catch up, innovate, improve and learn. Companies have responded to the emergency and have done so with speed and determination. At SERES,
we launched #SERESResponsables, a 360º initiative in which companies, leaders, entrepreneurs and social entities have provided solutions to specific social
problems derived from the health emergency.
Since the beginning of the lockdowns and within the framework of SERESResponsables, the SERES Foundation has maintained this weekly space for reflection,
#LíderesResponsables, in which top management has shared its vision on the keys to reconstruction and its action plan to reconnect social progress with economic
progress and make it socially engaged, so that no one is left behind. Among others, we reflected on issues such as the importance of the connection between
society and business, technology and innovation as accelerators of change, the social dividend as an essential element of the world awaiting us or the intellectual
modesty with which it is desirable to work in volatile, uncertain, complex and ambiguous scenarios, such VUCA scenarios that we were minded to bandy about so
much before COVID-19 changed the world we knew.
8
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CALENDAR 2019
January

March

May

Spain Investors Day
LabS Inversores

Session: Government Commissioner for the
Demographic Challenge
LabS Demographics

6th Responsible Banking Forum
Business Culture and Social Knowledge

Presentation 5th Report on the social impact of
SERES companies – Deloitte
Business Culture and Social Knowledge

Debate with Servimedia on social innovation
Business Culture and Social Knowledge

Inclusive Cities and Employment Forum
Business Culture and Social Knowledge

CEO Challenges Meeting 2019. Digitisation with
values. Creating technological and responsible
business models
Top Management

February

April

June

Study presentation Ageing of the population. A
social and business challenge
LabS Demographics

Female leadership through the perspective of
Swedish and Spanish companies
LabS Diversity & Inclusion

Intrapreneurship as a lever for social impact (SERESESADE Cycle)
Business Culture and Social Knowledge

Management of the relationship with Stakeholders
(SERES-ESADE Cycle)
Business Culture and Social Knowledge

How to transform companies from the point of view
of responsibility (SERES-ESADE Cycle)
Business Culture and Social Knowledge

Forbes Summit on Sustainability
Business Culture and Social Knowledge

Keys to the Law on non-financial information, with
KPMG
Business Culture and Social Knowledge

RSC2 Measurement Tool Workshop
LabS Measurement

*This calendar includes the most noteworthy events that took place
as part of our activity in 2019
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CALENDAR 2019
July

October

December

Board of Directors
Top Management

SERES 10th anniversary dinner and SERES Awards
Top Management

Forbes Summit on Reinventing Spain
Business Culture and Social Knowledge

RADARSERES
Social innovation

II Foro El Español Corporate Social Responsibility
(CSR)
Business Culture and Social Knowledge

September

November

Responsible and Inclusive AI LabS
LabS SDGs

Responsible business transformation based on
technology (SERES- ESADE Cycle)
Business Culture and Social Knowledge
Bringing the language of human rights closer to that
of Companies
LabS DD.HH.
Presentation of the 6th Report on the social impact
of SERES-Deloitte companies
Business Culture and Social Knowledge
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WE TAKE ACTION
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5.1_ KNOWLEDGE
We share business and social knowledge.
Companies observe, learn and share on Campus, our space to exchange knowledge, experience, good
practices and innovative trends. At SERES, there is a firm commitment to access business best practices,
and we enable the meeting up of fellow travellers, such as social entities, entrepreneurs and management.

LABORATORIES
Working groups comprising companies to delve deeper into a social problem which is also accompanied
by a challenge that the group addresses. LabS SERES: diversity and inclusion, investors, demographics,
responsible and inclusive AI, SDGs, measurement and human rights. Workshops and days: knowledge and
tools at the disposal of companies to advance the responsible approach of organisations. Academic cycles:
we have a cycle of presentations on the commitment of business to society between SERES and ESADE,
and collaborations on knowledge and postgraduate degrees with IE, IESE, EADA and ESADE.

REPORTS
We extract the knowledge that comes up in our workshops and laboratories, we analyse current and
relevant information, and we make it available to everyone
SDGs, roadmap for companies.
Corporate social responsibility from the board of directors.
CEO challenges, diversity management in organisations.

13
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5.2_ IMPACT MEASUREMENT
We build value for everyone and we measure it.
It is the only way to guarantee the strategic vision of projects, to position social actions as key initiatives within
companies that are capable of adding value to society and companies. To a large extent, measuring the value of
intangibles is a challenge, since the most widely used indicators to date have been financial. If we believe that social
engagement is the main asset companies possess, it must be measured, and we must learn to measure it.

THE 6TH REPORT ON THE SOCIAL IMPACT OF
COMPANIES
Aims to add the impact of companies and the value they generate for society. This study allows the
measuring, analysing and evaluating of the real contribution of companies to society. The first and only
report that adds the contribution of corporate social investment to GDP. Among the main developments
in the report, it stands out that 84% of the companies analysed include Sustainable Development Goals in
their CSR strategies. Along these lines, 6 out of 10 companies promote decent work and economic growth,
improving the quality of life of their workers and their environment. The number of initiatives related to the
social area is ever increasing. 74% of the projects undertaken by the companies analysed were in the field
of welfare and the coverage of social needs, which especially highlighted their concern for areas such as
education, health and social welfare. In collaboration with Deloitte.
In total, 14,648 projects were carried out during the previous year. By areas of action, companies oriented
their projects, mainly, towards the coverage of well-being and social needs (education, health, financing
and the strengthening of entities and development cooperation), with the number of initiatives in this area
reaching 5,727. The other area of action was employment and labour integration, where 2,059 projects were
carried out. In collaboration with Deloitte.

CSR2
Methodology for measuring and assessing the value of Corporate Social Responsibility in terms of value
for the economy. With this tool, we encourage the positioning of social responsibility as a fundamental
element of competitive advantage, which generates value for shareholders and society. In collaboration
with McKinsey & Company. Thanks to this tool, the evaluation has taken place of more than 50 projects, 60
companies and 9 campaigns which amounts to a value of over €75 million. In collaboration with McKinsey.
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5.3_ TOP MANAGEMENT
Leaders have an extremely important role in converting corporate social commitment into opportunities
within companies. We strengthen and disseminate the role of responsible leaders as agents of change and a
key part in cultural change within companies.

CEO CHALLENGES
Digitisation with values. Creating technological and responsible business models. A formula to include, through
top management, the commitment in the strategy of companies and to generate competitive opportunities and
advantages. In collaboration with APD and Valora.

SERES 10TH ANNIVERSARY DINNER AND SERES
AWARDS
On 7 October, we celebrated our tenth anniversary surrounded by the companies which have been with us on
this long road. During this day we also held our now traditional SERES awards ceremony, where we present
awards to different companies in recognition of the social engagement which they have shown by creating value
for society.

RADARSERES
First edition of the reference event on social innovation, which brought together experts on social impact, who
analysed the current situation and the future, focusing on three fundamental aspects: the future of the labour
market; inclusion, diversity and social inequality and new business models. The first edition coincides with the
celebration of the foundation’s 10th anniversary (more information in section 7. With you and your document for
a decade).

Memoria de actividad 2019

5.4_ SETTING THE SOCIAL AGENDA
In recent years, the SERES Foundation has also made progress in building a stronger relationship with the
media and the Administration. We believe in collaboration, in alliances between different agents to achieve a
greater social impact.
As the 2030 Agenda recognises, the company is a key agent in the search and implementation of
solutions for the social challenges we face. This role must be recognised and communicated to society and
institutions. At SERES, we have made progress insofar as social dialogue, identifying trends and contributing
to the creation of innovative management models which are best suited to the challenges of the future, so
no one is left behind. We have pursued the aim of emphasising relevant topics because of their impact on
people, such as the digitisation of the most vulnerable groups, the need to have companies which are more
diverse, to consider the demographic challenge, child poverty or the ageing population.

16
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5.5_ SOCIAL INNOVATION
We work to identify, collect and familiarise ourselves with trends that connect society and business and that
offer solutions to social challenges. The social problems we face are increasing and complex.
This requires new ways of doing things and raises the need for us to find solutions for extreme situations.
In connection with society, we find new paths and innovation, opportunities to make better companies and
apply business knowledge to provide solutions to complex social problems. We want to be an observatory
on international models, which provide a solution to social challenges. We always look for the innovative and
practical application thereof based on our market and your needs.

SHARING
An annual event on social innovation, in which it is possible to identify and share best practices and expertise
in order to address social challenges and escalate the impact. Social innovation is a tool that enables the
bringing together of social and financial profitability.

EXPLORATORY TRIP
New ways of making and building more sustainable models, capable of responding to the social challenges
we face in our country. An exchange with Maala, our Global Exchange network partner in Israel.

TRENDS
SERES as an observatory of national and international trends. International network of allies: Global
Exchange, which brings us closer to the social reality of other countries and continents and through which
we give, share and offer knowledge and good practices based on the collaboration model.

6
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FIGURES TALK FOR US

143

70%

+3.500

of the IBEX 35

attendees

Companies

30%
of GDP

41

sessions

19
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DIGITAL COMMUNICATION AND HUMAN RESOURCES
Media coverage has grown by 81% and the audience by 74%.

7.719 (end of 2019)

3.175 (end of 2019)

8.500 (july 2020)

4.250 (july 2020)

WEB

BLOG

16% Increase in web session traffic (June 2018 - June
2019 and June 2019 - June 2020)

+ 153% blog traffic

SESSIONS

SESSIONS

162.910 (June 2019)

15.891 (June 2019)

189.372 (June 2020)

40.296 (June 2020)

Most viewed content between web and blog
•

Entrepreneurship

•

•

SERES Awards

•
10 criteria for responsible and sustainable
consumption (This post has attracted a lot of
traffic in recent months).

SERES Meetings

717 (after less than a
year)

Other of our blog’s most
read subjects
1.

The SDGs in CSR strategies.

2.

Women in the labour market.

3.

Positive feminism.

4. 10 criteria for responsible and sustainable
consumption.
5.

Keys for more responsible communication

6.

Snapshot of CSR in Spain

7.

7Evolution of CSR in Spain

8.

CSR trends for 2030

7

WITH YOU FOR A
DECADE
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RADARSERES 2020
A unique space in which to reaffirm this business
engagement, and in which hundreds of professionals
can meet and exchange knowledge.
It was created on the tenth anniversary of SERES
and shows trends in CSR, in the knowledge and
experience of companies regarding the new
business and responsibility models in which they
operate and interact with their stakeholders.
A decade in which the social impact of companies
has undergone substantial changes in Spain, in
which the business fabric’s top management,
and especially that of the IBEX 35, has opted for
responsible leadership, in which long term strategic
thinking has gained weight, and is understood to be
an asset for companies. RADARSERES has served
to deepen the role of companies as actors in social
transformation.
Since the SERES Foundation was created a decade
ago, one of the main objectives has been to create
a collaborative ecosystem that would provide tools
and knowledge to promote the transformation of
companies to align them with new social demands.
The purpose of companies is evolving from the
maximisation of profit to strategies which achieve a
positive social impact.
In this context, in its first edition, RADARSERES
brought together experts on social impact, who
analysed the current situation and the future,
focusing on three fundamental aspects: the future
of the labour market; inclusion, diversity and social
inequality and new business models.

The session also highlighted the need for
collaboration, with the intervention of Ulrike Garanin,
Associate Director of Boston Consulting Group, and
Daryl Brewster, CEO of CECP (Chief Executives for
Corporate Purpose), an American organisation with
which SERES has maintained an alliance since June
this year.
The capacity of a united and committed group
(top management) so that RADARSERES becomes
a permanent observatory, an annual dialogue
tool in which top management has a particularly
relevant role, as well as a facilitator of exchanges
regarding developments in the social engagement
of companies.
We have been setting the pace and the agenda
for 10 years. During these years, we have aimed to
mark out routes that distinguish us, enabling us to
set the agenda and advance the debate to generate
new forms of management which include today’s
social challenges. The last decade was preceded by
major international movements such as the Business
Round Table that already anticipated the importance
of managing with a purpose.

Memoria de actividad 2019
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RADARSERES 2020
For SERES, companies with a purpose act along 5
lines:

1. SERES IS A
TRANSFORMATIVE
MOVEMENT

3. WE BUILD VALUE FOR
EVERYONE AND WE ALSO
MEASURE IT

Which advocates a business model that seeks to
impact society in a positive way which is integrated
in its strategy, generating shared value. We have
chosen the most demanding aspect, the social
dimension. We focus on challenges that have to do
with people, and mainly with disadvantaged groups.

We want to ensure the strategic vision of projects
and to position social actions as relevant initiatives
for organisations, capable of delivering value.
We come together to facilitate the exchange of
knowledge and tools, to face the social challenges
of the present, to improve on the future, and to find
solutions that enable us to convert obstacles into
opportunities.

2. OUR MISSION IS TO HELP
COMPANIES FACE THE
CHALLENGE OF INCLUDING
SUCH SOCIAL ENGAGEMENT
IN THEIR STRATEGY
Even at the risk of feeling uncomfortable, always
going ahead and seeing what else can be done, how
it can be done better and differently.

4. THE AMBITION OF SERES
IS THAT THE SOCIAL
ENGAGEMENT
Of Spanish companies and of multinational
companies operating in our country becomes a
competitive advantage and is a differentiating
factor at international level. That it is one of the
main elements of “Marca España” (Brand Spain). We
want to be a catalyst for change, to inspire and help
companies differentiate themselves responsibly and
positively

5. BEING PART OF SERES
Means belonging to a group of companies that
wants to lead during economic times where being a
responsible company is a key attribute for success
and long-term survival. The company model of the
present and the future generates value for both
society and companies and, as a consequence,
builds a healthier and stronger society and
companies become more competitive.
SERES is part of a trend, in which it was a
pioneering voice, whose main objective is that
companies not only value their income statement,
but also respond to other social challenges, which in
the long run represent a profit and a value as much
as for companies as for society. A new path and a
new footprint, which has to do with looking ahead
at a long-term future is only possible through the
firm commitment of those who are currently leading
companies forward.
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RADARSERES 2020
WHAT IS RADARSERES?

•

Juan Pedro Moreno, President of
Accenture in Spain, Portugal and Israel,
Emilio Ontiveros, Founder and President
of AFI, and Mona Mourshed, CEO of
Generation. McKinsey & Company
have analyzed the future of the labor
market, and how companies can create
opportunities without leaving anyone
behind.

•

Helena Herrero, President and CEO of
HP for Spain and Portugal, has revolved
around inclusion, diversity and social
inequality, and how to design business
solutions placing the person at the center.
Closure of the act by Francisco Román,
president of the SERES Foundation.

•

This future agenda was the protagonist
for the group gathered in RADARSERES,
and in it challenges have been established
to take action in the face of realities such
as: the future of work, education and
inclusion, the demographic challenge or
the aging of the population.

On the occasion of the tenth anniversary of
SERES, the foundation has launched a forum that
collects trends in RSC, knowledge and experience
of companies in new business and responsibility
models with which they operate and interact with
their stakeholders: RADARSERES.
A decade in which the social impact of companies
has undergone substantial changes in Spain and
in which the top management of the business
fabric, and especially the IBEX 35, has opted for
responsible leadership, in which the long-term
weighs more, strategic, understood as an asset for
companies. RADARSERES has served to deepen the
role of companies as actors in social transformation.
Some relevant facts about RADARSERES first
edition
•

300 attendees gathered around 13
speakers, various international experts
and 25 impact accelerator tables to
build a possible future agenda in which
civil society and business should work
together.

•

Carlos Torres, Chairman of BBVA, Josu
Jon Imaz, CEO of Repsol, and Emilio
Gayo, Chairman of Telefónica España have
contributed their views on new business
models that have a positive and social
impact in the long term.

24
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SERES AWARDS
KERN PHARMA

MUTUA MADRILEÑA

TENDAM. POST SURGERY BRAS

Material resources programme to help patients with
Alzheimer’s and their relatives. It provides security
and cognitive stimulation tools to slow down
cognitive decline and support family members and
caregivers. It raises awareness through information
campaigns, especially for children and adolescents.
There are 1,200,000 patients with Alzheimer’s in
Spain and 5,000,000 people affected by it, if we
include family members.

360º programme against gender-based violence.
Initiatives to eradicate gender-based violence and
help victims, as well as children who are affected.
The initiative had the support of projects against
gender-based violence from across the company,
including Top Management:

In 2013, a joint project with Dexeus Mujer was
created. Thanks to this project, the lives of women
who have undergone a mastectomy have been
somewhat normalised regarding the buying of bras
because of the desire to make their day-to-day
easier. A line of lingerie and swimwear created for
women who have suffered breast cancer, designed
to be able to adapt to the use of prostheses or to
post-surgical use. The collection is distributed in
Women’secret stores where ex-patients usually
shop, offering comfortable and feminine garments
at affordable prices that also meet all the necessary
medical requirements. It is estimated that 1 in 8
women are affected by breast cancer. 15% of cases
correspond to women between the ages of 25 and
45, representing a survival rate of more than 90%.

•

“Escuela Mutua”: 4 months of training with
the possibility of gaining employment.

•

“Juntas”: employees are trained in skills in
order to access employment.

•

Awareness raising within the framework
of the Mutua Madrid Open with the
collaboration of tennis players together
with the Atresmedia campaign.

•

“Zero Tolerance”.

•

“It hurts us all”: creativity contest for
young people that promotes equality and
the prevention of gender-based violence.

•

All areas participate through the
corporate volunteer programme.

LIFETIME ACHIEVEMENT AWARDS. FORD ADAPTA
An initiative which has been going for more than 10 years that promotes and facilitates the labour and social inclusion of people with disabilities. Its aim is to
become the representative voice for the collective by promoting research on mobility.
In Spain there are 2,000,000 people with disabilities who use vehicles, a figure that is multiplied by adding people who need to be taken from or to places due to
their reduced mobility. They have not had positive experiences while purchasing a vehicle, but rather arduous and tedious ones. 2.1% of people with disabilities are
part of its direct workforce. Two special employment centres must be added, which were created together with the ONCE Foundation where 1,804 people have
already been hired. Tour Adapta has visited 16 Autonomous Communities, 130 locations in 42 provinces and had 53 institutional events since 2014.
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YOU, OUR ALLIES
REDSERES
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OUR ALLIES
Organizaciones empresariales y
asociaciones:
AEF, Asociación Española de
Fundaciones Comisión de
Cooperación y Alianzas
APD
Círculo de Empresarios
DIRSE
Dircom
Ship2B
Congreso RSE
Estudio de Comunicación – Spain
Investor Day
Barrabés - Mañana
CEOE Comisión de RSC
ICC- Cámara de Comercio
Internacional de España Comisión
de RSC
International organisations:
Grupo Asesor del Sector Privado
para el Fondo de los Objetivos de
Desarrollo Sostenible de Naciones
Unidas.
CECP. Chief Executives
for Corporate Purpose
Center for Social Innovation NY
CSR360, Business in the
Community
Public organisations:
CERSE, State Council for CSR
International network:
Global Exchange

Companies that want to engage in a dialogue
with society that is effective, active and relevant
should bet on the inclusion of social commitment
in their purpose with the focus thereof being
on people. Strategies involving relationships
between companies and society are experiencing a
progressive evolution. It is becoming more common
to see steps being taken toward the global vision of
corporations, the collaboration of industries being
redefined in opportunities for global development
and the birth of strategic alliances with other
organisations. Companies seek to create social
actions that last over time, which are efficient, and
which multiply impacts and turn social and business
commitment into opportunities, and which take
disadvantaged groups into account.
Collaboration proves to be the only key to
guaranteeing robustness and impact in any
process of social advancement. SERES works to
ensure this open and anticipatory vision based
on the alliances. The Foundation establishes links
between centres of knowledge and companies and
encourages collaborative environments that allow
innovative thinking on strategy. SERES joins public
business organisations, the media, associations
and international networks (Global Exchange)
that enable us to explore what is happening
in other settings and geographical areas. The
coordinated work through alliances during the
COVID-19 pandemic has been especially significant.
Networking, collaboration and cooperation between
different agents (administration, companies, social
entities, users, etc.) and the sum of each of the
tools developed by all of us has a multiplying effect
and can be the starting point in the solution for a
challenge of these characteristics and dimensions.
As a result of that work, SERESResponsables was

created, a project that has served as a nexus for
assistance needs and offers during the height of the
emergency.
During recent years, the Foundation has become an
observatory of best practices and a radar for trends.
From SERES, exploratory trips are also promoted
as a tool which contributes significantly within the
value proposition.
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GOVERNING
BODIES
(as of july 2020)

PATRONS AND
PARTNERS

Patronos
Accenture
Atlantic Copper
BBVA
BMW Group España
Bristol Myers Squibb
Caixabank
Coca-Cola España
Cuatrecasas Gonçalves Pereira
Deloitte
El Corte Inglés
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SERES
COMPANIES
to july 2020

Endesa
Estudio de Comunicación
Europa Press
Everis
EY
Ferrovial
Fundación Repsol
Garrigues
GlaxoSmithKline España
Gómez Acebo & Pombo

Gonvarri Steel Industries
Grupo Caser
Grupo Social ONCE
HP
Inditex
Konecta
KPMG
Loterías y Apuestas del Estado
McKinsey & Company
Meliá Hotels International

Merck
Microsoft Ibérica
Pfizer
Philip Morris Spain
PwC
quirónsalud
Seur
Telefónica
Tendam
The Boston Consulting Group

Unidad Editorial
Uría Menéndez
Vodafone
Willis Towers Watson
Zener

Correos
Cosentino
Crédit Agricole CIB
Damm
Danone
DKV Seguros
Ebro Foods
Enagás
Ericsson España
Facebook
Faurecia
Ford España
Freshfields Bruckhaus Deringer
Fujitsu
Fundación ACS
Fundación Adecco
Fundación Cajasol
Fundación Canal
Fundación Ibercaja
Generali
Google
Grupo Idukern
Grupo Intereconomía

Grupo Insur
Grupo Joly
Grupo Softland
HEINEKEN
Huawei España
H&M
IBERIA
IBM España
Indra
ING
JPMorgan
Leroy Merlin
Lilly España
Linklaters
L’Oréal España
Manpower
Mapfre
March Risk Solutions
Marsh
MediaResponsable
Mediaset
Mercadona
Metro de Madrid

Metroscopia
Mutua Madrileña
Mutualidad de la Abogacía
Ogilvy Public Relations
Opinator
Orange
Pérez-Llorca
Prisa
Randstad
Red Eléctrica
Restalia
Sacyr
Salesforce
Samsung
Santalucía
Santander
Schindler
Siemens
Spencer Stuart
Supracafé
Técnicas Reunidas
Twitter
Universidad Europea

Vocento
WiZink

Socios
ABANCA Corporación Bancaria
Acciona
Acerinox
Aena
Aguirre Newman
Altamar Capital Partners
Amadeus IT Group
AstraZeneca
Atresmedia
Atrevia
Auren
Bankia
BDO
British American Tobacco
Burson Cohn & Wolfe
Cap Gemini
Cellnex Telecom
Cerealto Siro
Chep España
Cisco Systems España
Citi
Clifford Chance
CMS Albiñana & Suárez de Lezo

Business
Schools
EADA
ESADE
IE
IESE
July 2020

EXECUTIVE
COMMITEE

Chairperson

Vice-chairperson Board-member

Francisco Román

Guests

Fernando Ruiz

Domingo Mirón

chairperson

chairaperson

chairperson

March Risk Solutions

Deloitte

Accenture

Helena Herrero

Maite Arango

chairperson

chairperson

HP España y Portugal

Ashoka España

regional vice president europe
for biopharma

founder

Merck España

First
Vice-chairperson

Tomás Calleja

Asís Martín de Cabiedes

partner-directo

executive chairperson

McKinsey&Company

Europa Press

Ignacio Eyries

Jose Miguel de Andrés

general director

board-member

Grupo Caser

BBVA

Marieta Jiménez

Jesús Alonso,
chairperson

Ford España

Fundación SERES

Marta Martínez

Juan Arena

IBM Europe, Middle East &
Africa

founder

Fundación SERES

general manager

Ignacio Muñoz Pidal

Felipe Oriol
founder

Fundación SERES

Secretariat

Jaime Castellanos

Ana Sainz

founder

CEO

Fundación SERES

Fundación SERES

July 2020

ADVISORY
COMMITEE

Members
José Luis Blasco
global sustainability
director

Acciona

Antoni Ballabriga
global head of
responsible business

BBVA

Meritxel Ripoll
managing director of corporate
responsability

CaixaBank

Julio Carlavilla
public affairs officer

Citi in España

Secretariat
Ana Gascón

Cristina Moral

Rodrigo de Salas

managing director of corporate
responsability

CR manager

managing director of
communications and corporate
social responsibility

Coca-Cola Iberia

Miguel García

Ferrovial

Lara de Mesa
Manager in Responsible Banking

DKV Seguros

Fernando Riaño

Meliá Hoteles International

Ester Uriol

managing director of public
affairs and CSR

Marta Colomina

Corporate Responsability VP

communication and
external relations

Grupo Social ONCE

Managing Director Marketing,
RSC

El Corte Inglés

Natalia González-Valdés

PwC y Fundación PwC

Carlos Ruiz

managing director of corporate
communications and RSC

Elena Valderrábano

Enagas

Fundación SERES

Lourdes Ripoll

Grupo Santander

L’Oreal España

deputy general manager

Leroy Merlin

manager of communications and
responsible business

sustainability and
enviroment manager

Lucila García

global director of reputation and
sustainability

Telefónica

July 2020
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CORPORATE
GOVERNANCE COMMITTEE

Chairperson

Vocals

Juan Arena

Felipe Oriol

founder of

founder

Fundación SERES

Fundación SERES

Pedro León y Francia
director of

Fundación SERES

Maite Arango
chairperson of

Ashoka España
founder of

Fundación SERES

El Comité de Gobierno Corporativo es el órgano encargado de impulsar y fomentar las actuaciones relativas al buen gobierno, promover
el cumplimiento normativo, así como garantizar la eficacia y la transparencia de los órganos corporativos de la fundación en los términos
previstos en los estatutos y con las funciones que en cada momento acuerde delegar en él el Patronato.
La evaluación del comité cada dos años la realiza el experto externo Spencer Stuart.
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Fundación SERES
Madrid
Telephone 91 575 84 48
www.fundacionseres.org

